2015 UNITED WAY OF CENTRAL ILLINOIS

IN V E S T O R & C O M M UNI T Y SU R V E Y
CONDUCTED BY THE UIS SURVEY RESEARCH OFFICE,
CENTER FOR STATE POLICY & LEADERSHIP

Introduction
In spring 2015, United Way of Central Illinois asked the UIS Survey
Research Office for assistance in developing its investor and
community survey as part of its strategic planning process. The goal
is to ensure that United Way is serving Sangamon and Menard
Counties in the best way possible.
Survey results will be utilized by United Way committees as they
identify and assess community needs in the coming months. In
addition, committees will examine feedback received through a series of stakeholder meetings conducted
in January 2015, and through examining local data provided through third party community assessments
and research studies.

Methodology
Participating in the survey occurred in two ways. First, United Way
investors were sent a link to the survey and informed that the online
survey is their opportunity to help shape United Way’s future work. In
an effort to encourage community members to complete the survey,
the link was advertised on local media and through a viral campaign
by United Way. All survey participants were informed that the results
of the survey will be carefully considered by United Way volunteers
and the Board of Directors, and that University of Illinois Springfield’s
Survey Research Office is administering the survey in order to ensure
participants’ anonymity.
The survey began on January 26, 2015 and was conducted over a five
week period. The average time to complete the survey was 9 minutes.
583 individuals completed the online survey.

583
INDIVIDUALS

COMPLETED THE
ONLINE SURVEY

The rate of response in completing the Investor & Community Survey was similar to the rate of response
experienced by other organizations conducting community-wide assessments.

United Way of Central Illinois
springfieldunitedway.org

Measuring Public Perception
The greatest challenge facing local United Ways is developing effective, consistent messaging
which creates broad public understanding of the organization’s mission. Results of the 2015 survey
demonstrate a broad range of public perceptions about the organization. 80% of respondents
identified positive perceptions across four primary areas. 20% of respondents defined the
organization in multiple ways.

29%

26%

15%

10%

View United Way as an
organization which unites
people and organizations to
address community needs

View United Way as a broad
based charity that supports
multiple causes

View United Way as
investing resources to make
this a better community

View United Way’s role
as raising funds for area
nonprofits

United Way’s Role in Our Community
The 2015 survey measured public opinion about what activities United Way should focus on in
the future. Results found that broad based support exists for United Way to continue to focus on
collaboration, volunteerism and donor choice.

96%

94%

92%

89%

Believe...

Believe...

Believe...

Believe...

United Way should focus
on raising funds and
making knowledgeable
investment decisions

United Way should focus
on bringing people &
organizations together
to find solutions and
focus on connecting
people to community
services

United Way should focus
on connecting people to
volunteer opportunities

United Way should
continue to provide for
donor choice

Broad Support for Focus on Basic Needs
The 2015 survey measured the importance of United Way to focus its work on protecting services vital
to the immediate basic needs of the most vulnerable members of our community.

Basic Needs
97% Believe...

Respondent Rankings
(in order of importance)

It is important for United Way to focus • Prevention & intervention (abuse &
violence)
on Basic Needs. Services which
provide immediate assistance to those • Food assistance
in crisis.
• Housing*

* Housing combines responses within both financial stability and basic needs areas

Broad Support for Investing in the
Building Blocks for a Good Quality of Life
The 2015 survey measured the importance of United Way to focus its work on making long term
investments in education, financial stability and health, because these are the building blocks for a
good quality of life.

Health
92% Believe...
It is important for United Way to focus
on Health. Connecting our neighbors
with the resources they need to live
healthier lives.

Respondent Rankings
(in order of importance)

• Mental health
• Access to basic health care for low
income residents
• Health & wellness lifestyle
programs
• Alcohol & drug abuse prevention &
intervention

Financial Stability
91% Believe...
It is important for United Way to focus
on Financial Stability.
Services helping individuals achieve
financial stability to be able to
continuously meet their personal
needs.

Respondent Rankings
(in order of importance)

• Job skills training & mentoring
• Services to improve budgeting &
money management skills
• Safe & affordable housing
• Financial help during a personal
crisis

Education
89% Believe...
It is important for United Way to focus
on Education.
Services helping people succeed in
school and life.

Respondent Rankings
(in order of importance)

• After-school activities with
measurable outcomes
• Parent support and education
programs
• Early childhood education
programs
• Mentoring that improves grades
and social-emotional skills

Continuous Improvement
The 2015 survey measured the areas of United Way which were viewed favorably and unfavorably
by respondents. Survey results support United Way’s efforts to continuously improve quality of
service, external messaging, and investor and community relations.
Favorable

Unfavorable

58%

55%

35%

Have a
favorable view
with regards to
Giving.

Have a
favorable view
with regards
to Community
Connections.

Have a
favorable view
with regards
to General
Operations.

(allows investor
choice, 100% of
gifts benefit the
community fund)

(community leader,
connects people, generates collaboration)

(efficient, courteous,
helpful, etc…)

49%

9%

8%

Do not view any
Have an
Have an
aspect of
unfavorable view unfavorable view
United Way
with regards to with regards to
unfavorably.
solutions.
giving.
(is a pass-through,
staff/board
involvement in
allocations, etc…)

(coercion, high overhead, restricts investment choice, etc...)

Topline Report
The first question deals with what participants believe best describes United Way of Central Illinois. The items listed
below are how others have described what United Way is to them. Please select the one item from this list that best
describes what United Way is to you.

United Way is an organization that:
Unites people and organizations to address community needs.
Raises funds for area non-profits.
Invests resources to make this a better community.
Provides a pass-through way to give to a specific charity or cause.
Provides volunteer coordination services and connects people to resources.
Offers an easy way for people to give money to help others.
Is a broad based charity that supports multiple causes.
Does not have value or interest to me.
Is not needed or important to the community.
Is not familiar to me, I do not know how to describe it.
Other.
Others mentioned:


Percent (n)
29.1% (148)
9.8% (50)
14.5% (74)
6.7% (34)
3.7% (19)
6.3% (32)
25.7% (131)
0.8% (4)
0.4% (2)
0.4% (2)
2.6% (13)

Enables employees to give to local charities without having to pick favorites and deal with problems associated
with picking favorites.



I've heard of United Way. I have donated and volunteered myself, but I don't know what all the organization
does for Springfield and surround communities.



Offers an easy avenue for donors to give and oversees the distribution of funds



Provides a pass-through for donations and provides organizations with a volunteer.

Thinking now about the current activities that United Way of Central Illinois is conducting in Sangamon and Menard
County, please rate the following items based on their level of importance in the future. Going forward, do you
believe the following are very important, somewhat important, neither important nor unimportant, somewhat
unimportant, or not important at all?
Connecting people to volunteer opportunities in the community
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.5% (7)
1.7% (8)
4.3% (20)
36.7% (170)
55.7% (258)

Connecting people to services available in Sangamon and Menard Counties.
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.3% (6)
0.9% (4)
3.5% (16)
19.4% (90)
74.9% (347)

Bringing people and organizations together to find solutions.
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.3% (6)
0.6% (3)
3.9% (18)
23.2% (108)
71.0% (330)

Raising funds and making knowledgeable investing decisions.
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.1% (5)
0.4% (2)
2.6% (12)
23.5% (109)
72.4% (335)

Providing donors with a choice for directing gifts to a specific issue area important to their community.
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.9% (9)
2.8% (13)
6.0% (28)
35.9% (166)
53.3% (247)

Providing donors a choice to direct gifts to a specific agency.
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
2.2% (10)
2.4% (11)
7.8% (36)
33.3% (154)
54.4% (252)

Thinking now about the current areas that United Way of Central Illinois is serving in Sangamon and Menard County,
please rate the following items based on their level of importance in the future.
Going forward, do you believe the following are very important, somewhat important, neither important nor
unimportant, somewhat unimportant, or not important at all?
Health (focusing on programs so that residents are safe and high risk behaviors are reduced)

Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.1% (5)
2.0% (9)
4.6% (21)
28.5% (130)
63.8% (291)

Basic Needs (focusing on programs so that residents have a place to turn for immediate assistance)
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.3% (6)
0.7% (3)
1.1% (5)
12.1% (55)
84.9% (387)

Education (focusing on programs so all children have an opportunity to succeed in school)
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
2.6% (12)
2.4% (11)
5.5% (25)
17.1% (78)
72.4% (331)

Financial Stability (focusing on programs so all families are financially stable and are able to continuously meet
their needs)
Not important at all
Somewhat unimportant
Neither important nor unimportant
Somewhat important
Very important

Percent (n)
1.1% (5)
1.1% (5)
6.6% (30)
35.4% (162)
55.8% (255)

Thinking about education (programs so all children have an opportunity to succeed in school), United Ways across
the nation have focused on the following areas.
Please identify the two areas that you think are the most important for United Way of Central Illinois to focus
on:
Affordable access to quality preschool and day care programs
Early childhood education for birth to five year olds
Early intervention programs (i.e., developmental screenings for Pre-K
children)
Parent support and education programs
After-school activities for youth that lead to school success and positive
behaviors
Mentoring that improves grades and social-emotional skills
Support programs for children with special needs
Programs that improve the graduation rates
Other
Others mentioned:




Percent (n)
19.2% (112)
20.8% (121)
10.6% (62)
25.4% (148)
30.4% (177)
19.4% (113)
13.6% (79)
11.0% (64)
3.1% (18)

All of the above are very important, especially with special needs children and all the behavioral issues involved with
disabilities...so many!!
Apprenticeship programs and connections to local jobs
Before they can be educated, they have to be safe, sheltered, clothed and fed. There is still a huge gap in our
community getting primary needs met before we can begin addressing secondary needs. (2)









Coordination of existing education resources (i.e. many preschool and afterschool programs exist but are not
universally offered to schools because they are not coordinated)
Mental Health
Programs that focus getting children more physically active
Safe and reliable transportation for children to and from school
STEM (Science, Technology, Engineering and Math)
Support programs for adults 18-22 with special needs (2)
Truancy Prevention

Thinking about financial stability (programs so all families are financially stable and are able to continuously meet
their needs), United Ways across the nation have focused on the following areas.
Please identify the two areas that you think are the most important for United Way of Central Illinois to focus
on:
Educational programs that improve financial knowledge
Programs that improve family budgeting and money management skills
Safe and affordable housing
Financial help during a personal crisis
Job skills training, soft skills training & mentoring
Reliable transportation for medical, family, or employment purposes
Other
Others mentioned:



Percent (n)
11.8% (69)
31.0% (181)
29.2% (170)
16.1% (94)
48.5% (283)
14.9% (87)
1.4% (8)

Financial assistance with medical/disability related financial hardships
STEM equipment to engage students in the classroom and provide experiential and real world experiences for them.

Thinking about basic human needs (focusing on programs so that residents have a place to turn for immediate
assistance), United Ways across the nation have focused on the following areas.
Please identify the two areas that you think are the most important for United Way of Central Illinois to focus
on:
Prevention and intervention programs (i.e., domestic violence, child
abuse, sexual assault)
Food assistance for individuals and families in need
Home delivered meal programs
Coordination of services for special populations and seniors
Emergency services (i.e., man-made and natural disaster response)
Other

Percent (n)
55.1% (321)
46.0% (268)
4.8% (28)
22.6% (132)
19.2% (112)
3.9% (23)

Others mentioned:








Safe & affordable housing (2)
Counseling services
Crisis support for mothers and children
Prevention and intervention programs that include Mental Illness challenges/crisis & supports (3)
Emergency, transitional and permanent supportive housing for homeless (9)
I believe food, shelter, clothing are basic human needs and should be available to all during personal situations and
large scale disasters
Paid Internship experiences at the Community College level. Test prep to get student to graduate thus creating a more
viable community for our future…soft skills etc…




Furniture assistance
Special assistance for chronically unemployed

Thinking about health (programs so that residents are safe and high risk behaviors are reduced); United Ways across
the nation have focused on the following areas.
Please identify the two areas that you think are the most important for United Way of Central Illinois to focus
on:
Alcohol and drug abuse prevention and intervention programs
Obesity prevention programs
Health and Wellness lifestyle programs
Access to mental health services
Access to basic health care services for low income residents
Asthma prevention and intervention programs
Dental Care prevention and intervention programs
Specialized Care for individuals with physical and development
disabilities
Other
Others mentioned:




Percent (n)
18.4% (107)
5.7% (33)
18.7% (109)
40.0% (233)
39.8% (232)
0.3% (2)
9.9% (58)
17.3% (101)
1.7% (10)

Healthy pregnancies and infants
Prenatal and maternal health education and care
Specific health care needs for individuals diagnosed with asthma, alcohol dependency, obesity, mental health, or other
physical ailment for under-privileged people

Finally we are interested in what you currently like or dislike, if anything, about United Way of Central Illinois.
Below is a list of possible favorable perceptions of United Way of Central Illinois.
Which of the following, if any, favorable perceptions of the organization do you agree with?
Please select all that apply.
General operations (efficient, courteous, helpful)
Community connections (a leader in the community, connects people to
services & volunteering, generates collaboration)
Solutions (knows the community needs, holds programs accountable)
Giving (allows donations to any not-for-profit organization, 100% of the
gifts to the Community Fund helps people)
I do not view any aspect of the United Way of Central Illinois favorably.
Other

Percent (n)
35.3% (206)
55.4% (323)
35.0% (204)
57.8% (337)
1.9% (11)
2.9% (17)

Others mentioned:





Serves a variety of people and needs in the community
Emphasis on measurable outcomes
I give to help with basic community needs
I like that I can choose any non-profit; I don't like your admin % withholding nor that it is drawn first before reaching the
nonprofit I choose.



I work for a (FQHC) Federally Qualified Health Ctr. We see a lot of low income and uninsured patients. Every patient I
see, I supply with your UW 2-1-1 business card (in our lobby waiting area as well). I hope that UW has employees who
actively seek community resources and programs available to the communities in IL. So many of these programs and
services are cut due to budget constraints and the sad fact is that not enough people use the programs,,, so it is
cut...the truth is nobody probably knew about the programs and that is more why a lot of funding is cut!! Thanks for all
you do at UW!

Below is a list of possible unfavorable perceptions of United Way of Central Illinois.
Which of the following, if any, unfavorable perceptions about the organization do you agree with?
Please select all that apply.
General operations (inefficient, not very helpful)
Community connections (exclusive to few agencies/programs, no longer
relevant)
Solutions (staff/board make all allocation/program decisions, passthrough organization, didn't help a relative)
Giving (restricts investments, coercion, high overhead)
I do not view any aspect of the United Way of Central Illinois
unfavorably.
Other

Percent (n)
7.0% (41)
6.9% (40)
8.9% (52)
7.5% (44)
49.1% (286)
6.7% (39)

Others mentioned:









Administrative costs for donations to non-UW agencies (2)
Coordination of resources has been a focus; but it could be stronger. I think it should be a major area of focus.
Does not offer enough volunteer opportunities
I wish awareness and utilization of the 211 program was higher. Many people I have asked about 211 have not heard
of it.
I would be curious to see what practices are in place to check that numbers of clients reportedly served by agencies are
accurate and not manufactured to increase funding.
Need to improve 211 utilization & communication
Primarily child-focused when the fastest growing segment of the population is seniors; memory of news-making
scandals.
Unwilling to set an ambitious community-wide agenda and make tough choices on where resources should go

The last set of questions is used for analysis purposes only. The information will not be used to identify you as an
individual.
Do you current give, volunteer, or advocate for United Way of Central Illinois?
Yes
No

Percent (n)
86.8% (389)
13.2% (59)

Do you current donate to United Way of Central Illinois?
Yes
No

Percent (n)
10.2% (6)
89.8% (53)

What gender do you identify with?
Male
Female
Other
Prefer not to say

Percent (n)
28.2% (125)
68.7% (305)
0.5% (2)
2.7% (12)

Age:
18-30
31-45
46-60
61 or older

Percent (n)
9.8%
32.1%
40.4%
18.0%

Are you Hispanic/Latino (a)?
Yes
No

Percent (n)
0.5% (2)
99.5% (428)

What is your race?
Percent (n)
White
94.2% (404)
African-American/Black
4.2% (18)
Asian/Pacific-Islander
0
Native American
0
Other
1.6% (7)
Others mentioned: American, Biracial, and Mixed
What is your disability status?
Have a disability
Do not have a disability

Percent (n)
3.0% (13)
97.0% (421)

Zip code:
62523
62615
62629
62702
62703
62704
62707
62711
62712
Other
Refused

Percent (n)
2.6%
1.5%
3.8%
7.9%
5.7%
18.5%
1.7%
9.8%
5.0%
22.9%
33.3%

Thinking about the past six months, please identify all of the sources, if any, where you have seen any information or
advertising about the United Way.

Workplace campaign
Newspaper/Magazine Article
Newspaper/Magazine
Advertisement
Local television story
Local television advertisement
Local radio story
Local radio advertisement
Bus signs
Website
Billboards
Social Media
NFL Sponsored Television
Advertisements

Percent (n)
59.5% (347)
32.2% (188)
15.3% (89)
24.4% (142)
17.0% (99)
11.8% (69)
9.8% (57)
4.5% (26)
21.6% (126)
16.0% (93)
26.1% (152)
15.3% (89)

